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      Being a parent nowadays implies facing 

numerous problems related to your child 

education for which most often you do not 

have an efficient solution so that the effects 

of your decisions should not affect negatively 

your child.  

 

   It often happens that your decisions on the 

education of your child are not taken in a 

fully aware way simply because you do not 

know what the best action is at the 

respective moment and you risk frequently 

that your decisions be incoherent and 

contradictory.  

 

   This generates a state of insecurity of the 

child and self-discontent of the parent (that 

can be reflected also as discontent with the 

child) or as abandon by exaggerating the 

competence of the school institutions.  

 

    PETIT aims consist of elaborating alterna-

tive models for parents with an educational 

disadvantage, able to respond to your train-

ing needs for becoming more responsible 

parents and also to provide an alternative 

perspective upon lifelong learning.  

      

The overall objective of the project is: to of-

fer the educationally disadvantaged parents 

the opportunity to become responsible par-

ents with regard to the psychological, rela-

tional and behavioural development of their 

own children, by improving their abilities, 

knowledge and skills needed in the family en-

vironment.  

 

The project target group is made up of 

adult people (parents) aged between 

20 and 55, with educational disadvan-

tage, who have completed first level of 

education. 

The Project is sub-divided into ten work-

packages:  

 

WP 1. Preparatory phase 

WP 2. Studying the good practices models 

existing at European level  

WP 3. Needs analysis at the level of the 

european partner countries  

WP 4. Elaboration of “educational models” 

WP 5. Web –based services: 

Communication platform and the web site 

WP 6. Development and implementation of 

the achieved models 

WP 7. Development of the Guide of Good 

Practice 

WP 8. Quality and evaluation plan 

WP 9. Dissemination 

WP 10. Exploitation  


